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History 
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HPV vaccine delivery 

Intro 2012 ,girls only 
,dual modality, 9-13  

Re-intro 2017 ,girls only, 
dual modality ,9-13

2019- boys targeted , 
age extended 9-15
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Delivery Methods

Pulse campaigns 

Facility  Access  

Mixed
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Access to HPV vaccines 

Access

pulse campaigns Facility Acess Mixed



linkedimmunisation.org |  5

Classified as Internal
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Classified as InternalAccumulative regional coverage boys 
/girls 
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Context: HPV vaccine hesitancy in Guyana 
Hesitancy to accept vaccination:

Causes:

▪ Misinformation 

▪ Lack of information 

Major sources of misinformation:

▪ Social medial- 90 %

▪ Community personnel – 10%

Major themes relating to hesitancy :

1. Population control | infertility 

2. Promotes promiscuity 

3. Belief that the HPV vaccine is unnecessary for those who are not sexually active



Hesitancy to promote vaccination 

Groups: 

▪ Parents – 30%

▪ Teachers-60%

▪ Health workers- 10%

Reasons:

▪ Parents:  Lack of correct information

▪ Teachers: fear of making decisions 

▪ Health care workers: lack of correct information 
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Context: HPV vaccine hesitancy in Guyana 
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Approach: leveraging social media to address 
HPV vaccine hesitancy 

2016: Conducted a pre reintroduction 
study 

KAP study

Covered:

- Lessons learnt from 2010

- Acceptance views

- Barriers

- Attitudes to health 

- Knowledge of vaccine 

2016: 

First HPV risk 
communication strategy 

2018: 

Post introduction study 

2019, 2023 & 2024: Prepared 
updated versions of 

communication strategic plan 



Sources of Misinformation Methods

General Public 

▪ Social medial advertising 

▪ Newspapers advertising

▪ Billboards advertising

▪ Radio advertising

▪ Television advertising
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Approach: leveraging social media to address 
HPV vaccine hesitancy 
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Approach: leveraging social media to address 
HPV vaccine hesitancy 

Target Group Methods 

Girls and Boys 

▪ Young people talk back

▪ School health clubs

▪ Infomercials 

▪ Social media reels 

▪ Tik Tok 

Parents, teacher and religious leaders

▪ Collaboration with the Ministry of 

Education and Ministry of Health 

▪ Lecture series 

▪ Group engagements  

▪ Targeted educational outreach

▪ Testimonials 

▪ HPV ambassadors 

▪ Timely risk response communication 
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Approach: leveraging social media to address 
HPV vaccine hesitancy 

Leveraging social media ➢ PR department conduct social 

monitoring 

➢ Partner funding -multi 

stakeholder support 

Communication campaign 2019-present; occurs 1 month before 

Administration campaign
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Challenges & Lessons learned

Challenges

▪ Voluntary facility access (stunted health seeking behavior)

▪ Completing health agenda 

Lessons learnt:

▪ The voice of health needs to be as loud as those anti-vaxers. 



2024 Campaign Material [ samples] 

14



15

Approach: leveraging social media to address 
HPV vaccine hesitancy [ 2024 promotion ]
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Approach: leveraging social media to address 
HPV vaccine hesitancy [ 2024 promotion ]
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Approach: leveraging social media to address 
HPV vaccine hesitancy [ 2024 promotion ]
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Approach: leveraging social media to address 
HPV vaccine hesitancy [ 2024 promotion ]



Questions ? 
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